SAVOURY SNACKS — A SENSE OF RESPONSIBILITY

Our commitments to the EU Platform for Action on Diet, Physical Activity and Health

¢

Reformulation and innovation

We develop products with an improved
nutritional composition and make products
available in different pack sizes.
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Consumer information

We provide consumers with factual,
science-based, objective and consistent
nutritional information.
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Best practice
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Responsible advertising

We promote the ESA advertising pledge
to change food and beverage advertising,
ensuring responsible advertising to
children under 12 in the EU.
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For all €SA-Pledge member TV advertising
in 2016, almost 95.9%, of the spots
were compliant with the EV Pledge rules

ESA commits to enhance the exchange of best practice amongst its membership

in all areas covered by the EU Platform and in compliance with EU competition law

ESA is the only trade association dedicated to the advancement of the European savoury shacks industry.

sr'-‘d‘.s R Our international membership includes the companies which make many of the world's favourite savoury snack brands, as well as smaller, specialist companies and suppliers
ASSOOG"'IO“ to the industry such as flavour houses, food processors and equipment providers, together with national trade associations with relevant interests in the savoury snacks industry.




